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Can Social Media Improve Users’ Social Self-Efficacy?

HOU Yubo', GE Xiaoyu

School of Psychological and Cognitive Sciences, Beijing Key Laboratory of Behavior and Mental Health,
Peking University, Beijing 100871; ¥ E-mail: houyubo@pku.edu.cn

Abstract This study investigated the effect of online social support on individual social self-efficacy and the
underlying mechanism of social media use motivation with samples of college students using “Sina Weibo”,
China’s equivalent of Twitter. Through the survey of 204 college students, a significantly positive correlation was
found between online social support, social media use motivation and social self-efficacy. The “social support —
social media use motivation — social self-efficacy” path varied according to different social support types: when
social support was viewed as a whole, Weibo use moderated between social support and social self-efficacy — the
impact of online social support on self-efficacy was not significant at a low Weibo use frequency while online
social support would significantly prompt social self-efficacy at a high Weibo use frequency; when it came to the
sense of belonging in social support, Weibo use served as a complete mediator between online social support and
social self-efficacy — the sense of belonging promoted college students to use Weibo more, and ultimately
improved their social self-efficacy. The findings are of theoretical and practical significance for understanding why
people like to use social media and how the internet affects human psychology and behavior.
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Table 1 Correlation analysis of Weibo use, online social support and social self-efficacy

Aphk M SD 1 2 3 4
1. 1§ ISR IR 1.156 0.397
2. et 0.786 0.311 0.330%*
3. HAcH S 1.974 0.454 0.158* 0.079
4.7 BARE 1.509 0.421 0.353%* 0.452%* 0.062
5. A R () 2.960 0.696 0.659%* 0.640%* 0.379%* 0.483%*
6. AL 1.414 0.587 0.301%* 0.272%* 0.078 0.298%*
7. ATV SR 1.173 0.574 0.201%* 0.246%* 0.140* 0.304%*
8. H¥ ke 1.430 0.449 0.130 0.001 0.178* 0.053
9. HJm S 1.392 0.595 0.468%* 0.295%* 0.193%* 0.325%*
10. 28 B4 2 H R (R 7.559 1.085 0.226%* 0.024 0.118 0.081
11 4132 AR A AR 2362 0.867 0.047 -0.035 0.348%* -0.103
AR 5 6 7 8 9 10
3. #t3CH Bl
4. {5 BRI
5. S CEAE)
6. AL 0.276**
7. ATV SR 0.238%* 0.400%*
8. H& ke 0.086 0.292%* 0.166*
9. )@ 3+ 0.479%* 0.573%* 0.377%* 0.342%*
10. 4k b L Rp(RA) 0.199%* 0.617** 0.540%* 0.509%* 0.643%*
11. 432 A FRAngik 0.074 0.155* 0.101 0.290%* 0.162* 0.296%*

T % p<0.01(3UI); * p<0.05(XLAM).
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Table 2 Prediction results for dimensions of Weibo use on
social self-efficacy
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Table 3 Moderating role of social interaction between online
social support and social self-efficacy
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Social interaction moderating the relationship between
online social support and social self-efficacy

Fig. 1
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Fig. 2 Complete mediating role of social interaction between
sense of belonging in online social support and social
self-efficacy
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